
Health tracking and
brand strength

Our main pillars of the Brand Equity consider:

BRAND 

POWER
INDICATOR: EMPATHY WITH THE BRAND

Emotionality, Affinity with the brand 

Does the brand has an emotional connection?

Connection

INDICATOR: PRESENCE
Memorability, Knowledge and Communication
How well do people position the brand and how is 
it present in the minds of  the potential audience?

Awareness

INDICATOR: CUSTOMER CONVENIENCE
Distribution, Visibility
Do consumers perceive the suitability of  the brand 
in the category?

AccessibilityAnalysis of brand
differentiation and
architecture: Presence level
(TOM, SOM, NPS), Brand
Equity, positioning and
adherence.

Mexican standards are
included for services,
consumption, finance, etc.
It can be continuous or
specific measurements.

Relevant
INDICATOR: GROWTH IN THE MARKET
Value proposition, Test attributes
Is the brand relevant and different for the consumer?

Value
INDICATOR: IT IS WORTH WHAT IT COSTS 
Price elasticity, Cost evaluation
Is your offer supported by the price and what the 
customer pays?


